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ABBREVIATIONS 
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1 INTRODUCTION 
INTRODUCTION  
The Department of Minerals and Energy has designated the National Energy Regulator of 
South Africa as the official implementing body for the DME‟s Energy Efficiency Programme. 
A major feature of this programme is the appliance standards and labelling project intended at 
encouraging the production and distribution of energy efficient appliances and, the purchasing 
of energy efficient appliances by South African consumers. 
 
To facilitate this programme, the Academy for Educational Development, with the assistance 
of funding from USAID, has sponsored research to facilitate the development of a consumer 
informational label that will be placed on appliances that meet energy efficiency standards. 
The Community Agency for Social enquiry was appointed by AED to conduct this research. 
The main goals of this research are to identify valid and research based improvements on the 
current label leading to the development of the design of a label that is easy for the South 
African consumers to understand and which will result in improved consumer decision-
making with regard to energy efficiency.  
 
Another goal of the research is to identify appropriate messages and media for consumer 
advertising and outreach campaigns. The research is also intended at identifying elements that 
are important to the success of labelling for a wide variety of consumer goods, particularly 
large household electrical goods that meet energy efficiency standards.  
 
The research commenced in August 2003 and took approximately four months to complete. 
This report represents the final phase of the research. The report summarises key findings 
from the research across all the focus groups thus providing a „global‟ picture of general 
attitudes and opinions of participants towards energy efficiency labelling for household 
electrical appliances. The report also explores the impact of provincial/geographic and income 
differences on opinions of participants towards energy efficiency appliance labelling. In the 
conclusion, the report makes broad recommendations on the communication strategy and 
outreach campaign for the labelling programme 
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2 INTRODUCTION 
The following themes are covered in the report: 
 
 Shopping behaviour patterns  
 The importance of energy efficiency in household electrical appliance purchasing 
considerations 
 The kinds of energy efficiency information participants in this research would like to 
receive 
 Evaluating existing energy efficiency labels 
 Evaluating the elements that participants consider important when designing energy 
labels 
 Evaluating base-labels 
 
The structure of the report: 
 
Chapter One covers the methodology used in the research. Chapter Two analyses the findings 
of all the groups. Chapter Three provides summary reports of all the focus groups. Chapter 
Four provides a set of conclusions and recommendations for the labelling programme and 
outreach campaign.  
 
The Appendices of this report incorporate the main materials used in the research process. 
This includes:  Label Rating Tables, the participant Recruitment Screener; the participant 
Registration Sheet and the moderator‟s Topic Guide;  the base labels which were shown to the 
participants during the focus groups and; the Label Rating Forms which were used by the 
participants to rate the base labels.  
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3 METHODOLOGY 
METHODOLOGY 
 
C A S E firstly reviewed the literature, including local and international research on the 
subject of labelling of electrical appliances that meet energy efficiency standards. Part of this 
review included looking at the research instruments which have been used in other countries 
to collect information on the labelling of energy efficient household electrical appliances. The 
literature review therefore facilitated the development of a South African research instrument 
for this project. 
 
The draft focus group research instruments were developed and refined through discussions 
with AED. Once these instruments had been finalised, focus groups were convened 
nationally. 
 
Moderator’s Topic Guide 
 
The purpose of the moderator topic guide was to guide the moderators of the focus groups to 
facilitate the group discussions.  
 
Themes in the topic guide included: an evaluation of appliance shopping behaviour; the 
concept of an appliance label as a source of information on energy efficiency; testing of 
existing energy efficiency labels and the rating of base labels.  
 
Participant recruitment: 
 
Participants for the focus groups were selected using a Recruitment Screener. The following 
main criteria were used to select participants for the focus groups: 
 
 South African citizens 
 Access to and usage of electricity 
  Household income (see description below) 
  Currently shopping for (or intending to do so within the next year) household 
electrical appliances.  
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4 METHODOLOGY 
 
With respect to the selection criteria of household income, two broad bands of monthly 
household income were defined for the purposes of this research
1
: people whose monthly 
household income fell within the LSM bands 1 – 5 (R895-R2289: low-medium income) and 
LSM bands 6-10 and above (R3 731-R13 406). 
 
The Recruitment Screener also filtered out people (or any immediate relatives of theirs) who  
work for institutions such as marketing companies, advertising agencies, public relations 
companies, sales companies, manufacturers or distributors of household electrical appliances 
and regulatory or energy related organizations. Those people who also had recently (within 
the last 6 months) participated in a market research discussion  
 
Sampling criteria: 
 
In order to reflect the opinions of as wide a range of South Africans as possible (within the 
budgetary limitations of the project), focus groups were conducted in various provinces 
throughout the country, viz. Gauteng, KwaZulu-Natal, Limpopo and the Western Cape. These 
provinces were selected to represent different components of South African society. 
KwaZulu-Natal and the Limpopo focus groups reflected the rural constituency whereas 
Gauteng and  the Western Cape  focus groups reflected the urban constituency. 
 
It should be noted that given the non-probability nature of the sampling approach, findings are 
not conclusive and do not speak for all South Africans but rather provide preliminary 
indicators and insights on this subject. 
 
Sampling Frame: 
 
The table below shows the actual breakdown of focus groups by geographic region, income 
and ethnic group 
                                                 
1
 Income bands were selected from the Living Standard Measures (LSM), 2002 AC Nielsen AMPS survey, 
published by the South African Advertising Research Foundation.  
Province Income band Language 
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5 METHODOLOGY 
 
 
 
 
 
 
 
    
 
 
 
 
 
 
 
Figure 1: sampling frame 
Conducting the focus groups: 
 
There were two parts to the focus group discussions: the first half of each of the focus groups 
comprised mainly a discussion of the themes covered by the focus group guide and the second 
half of the focus group was devoted largely to participants‟ evaluating the base-labels shown 
to them using two sets of rating measures. Participants were then required to complete rating 
forms and return them to the moderator.  
 
Data Evaluation: 
 
There were two components in the data-evaluation of the focus groups: the qualitative 
analysis of the discussions in the groups and secondly, a quantitative analysis of the rating 
forms. 
 
The qualitative analysis was undertaken by using the main themes listed in the moderator 
guide, to explore the findings.  
 
KZN   
Group 1 Low/medium Zulu 
Group 2 High  Zulu 
CAPE   
Group 1 Low/medium  Afrikaans (Coloured) 
Group 2 High English (White) 
GAUTENG   
Group 1 Low/medium seSotho/sePedi/seTswana 
Group 2 High seSotho/sePedi/seTswana 
LIMPOPO   
Group 1 Low/medium Venda 
Group 2 High Tsonga 
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6 METHODOLOGY 
Rating forms which participants completed were captured in an excel spreadsheet and 
imported into SPSS for analysis. 
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7 ANALYSIS OF FINDINGS: 
ANALYSIS OF FINDINGS: 
This chapter will analyse the findings for all focus groups using the following themes:  
 
 Appliance Shopping behaviour 
 Sources of Information which assist consumers in their purchasing decisions 
 Kinds of energy efficiency information consumers would like to receive when 
purchasing an appliance 
 Evaluating base labels 
 
Main findings from the focus group discussions 
 
Appliance Shopping Behaviour: 
 
When choosing household electrical appliances, participants generally considered price, 
guarantee, quality of the appliance, durability and to a lesser extent product design. The issue 
of the energy efficiency of the appliance as a criterion for choosing an appliance was only 
suggested by participants after moderator prompting. 
 
The comment below highlights that participants often don‟t have enough information about 
energy efficiency to make it an important criterion to consider when making an appliance 
purchase: 
 
“that really doesn‟t come into the equation” and “I don‟t think we know enough about 
the input or the amount of energy the thing will use that we can make a decision on 
that”  (Cape Town, High Income) 
 
Some of the participants did not consider energy efficiency of appliances anyway, because 
they did not  pay for electricity: 
 
“since I‟m from Soweto and most people don‟t even pay electricity, it was never an 
issue to check to see exactly how much electricity was consumed by certain 
appliance” (Gauteng, Low Income) 
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8 ANALYSIS OF FINDINGS: 
 
Sources of energy efficiency information which assist consumers in their purchasing 
decisions: 
 
Advertisements in the media, family and friends, product literature and information from 
electricity distributors like ESKOM and awareness pamphlets at some retail outlets were the 
main sources of information. 
 
Sales assistants were considered by participants to generally not be helpful as a source of 
information on the energy efficiency of electrical appliances. Some participants find out 
information on energy efficiency of appliances through asking acquaintances and friends 
about the energy consumption of different kinds/categories of appliances. 
 
The following comment highlights this: 
 
“I used to consult with the guys from ESKOM, I asked them which appliances consume more 
electricity…” (Gauteng High Income) 
 
Participants said they generally received information on the energy efficiency of an appliance 
before and after they have purchased the appliance. 
 
Type of energy efficiency information consumers would like to receive when purchasing an 
appliance: 
 
Participants wanted information to be communicated to them in an accessible manner, written 
in plain language and in a non-technical way. 
 
This is highlighted in the following quote: 
 
“They should put the labels just kind of [in] layman‟s terms so that you can more understand” 
(Cape Town, Low Income). 
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9 ANALYSIS OF FINDINGS: 
Participants would also prefer specific information on energy consumption, which relates to 
their daily usage of appliances, so that unit measures of energy should be based on hours/days 
rather than an annual consumption measure/rating. 
 
A participant highlights this point below: 
 
“ …if you know this thing will cost you R2,00 per day or R1,00 per day, then you know what 
you are buying” (Cape Town, High Income) 
  
Other participants preferred the information to be conveyed in colours or in symbols as 
illustrated in the comment below: 
 
“Those that consume a lot of electricity have a red tag or it consumes just ok then 
maybe a white tag. Something like that which will explain this colours means this and 
that means that” (KZN, Low Income) 
 
Evaluation of energy efficiency labels: 
 
There are two components to this section: labels participants said they had seen during the 
course of their appliance shopping and secondly, base-labels which participants were shown 
during the course of the focus group discussion 
 
Current labels: 
 
Most participants in the groups said they had seen energy efficiency labels on products. 
However, when the moderators probed this further, it became apparent that participants were 
mistaking energy efficient labels for product direction labels and labels which give technical 
information on voltage/watts of the appliance. 
 
In this context participants were referring to general messages about different types of 
appliances‟ energy usage/consumption. For example, geysers versus television sets. These 
general messages are not found on specific appliances but are mostly the result of public 
awareness campaigns instituted by relevant sectors. 
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10 ANALYSIS OF FINDINGS: 
Evaluating base labels: 
 
Participants were asked to rate the labels on various criteria including the content of the 
labels, their likes and dislikes, understanding and interpretation of the labels. 
 
Participants were asked to choose, by a show of hands, which label they preferred most, based 
on a number of criteria. The list below represents a summary of the key findings on this 
question: 
 
Attractiveness:  labels 1, 2, 3 and 7 were the top-ranked labels 
Eye-catching: labels 1, 2, 3 and 7 were the top-ranked labels 
Easy to read: labels 1, 3, were the top-ranked labels 
Credible: labels 1, 3 were the top-ranked 
Difficult to read: 5, 2, 6 were 
 
Overall, taking all findings together, including findings from the general discussions arising 
from the focus groups, as well as findings from the rating scales, of base labels 1, 3 ,4 and 7 
were the most popular labels. 
 
In their choices of these labels, participants cited reasons such as clarity, understandability; 
overall design and colour scheme as reasons why they most liked these labels. 
 
However, factors such as language, the technical content, the message not relating directly to 
their daily lives with respect energy consumption issues (including for example pre-paid 
metering, time taken to read labels and their actual daily Rand expenditure on electricity), 
were issues participants felt all labels needed improvement on. 
 
Participants‟ least-liked labels were 2, 5 and 6. The main reasons for this were: language and 
understandability; too much detail and too technical in content. Label 5 was the „joker in the 
pack‟. It did not have a complementary text-message to complement the image Some few 
participants however liked the picture and the „green‟ eco-friendly message. 
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11 ANALYSIS OF FINDINGS: 
An analysis of findings by province and income 
 
The tables presented below are an analysis of the findings from the rating scales by Income 
and Province. These tables represent a composite picture of how participants viewed the 
various base-labels in terms of the two rating scales. 
 
Overall, there was little difference by income or province as the tables below show. 
 
Composite rating of first measures* (mean scores) 
 
*Is eye-catching, has a clear message, provides useful information, is easy to read, is easy 
to understand 
 
For each label, rate on a scale of 1-10 
1= Not so good 
10= Excellent 
 
 
Labels Income of Group  
 High Low Total 
LABEL 1 7 8 8 
LABEL 2 5 5 5 
LABEL 3 7 8 8 
LABEL 4 8 8 8 
LABEL 5 3 4 4 
LABEL 6 5 5 5 
LABEL 7 7 6 6 
Table 1: composite rating of first measures by income 
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12 ANALYSIS OF FINDINGS: 
 
 
 
 
 
 
 
 
 
 
Table 2: composite rating of first measures by province 
 
 
Composite rating* of second measures (mean scores) 
*colour scheme, symbols, organization of information, format/layout, text, energy 
efficiency rating, information content 
 
 
For each label, rate on a scale of 1-7 
1= Most important 
7=Least important 
 
 
 
 
 
 
 
 
 
 
Table 3: composite measures of second rating by income 
Labels Province  
 Cape Town Gauteng KZN Limpopo Total 
LABEL 1 7 7 8 8 8 
LABEL 2 3 5 4 8 5 
LABEL 3 7 7 8 9 8 
LABEL 4 7 7 8 9 8 
LABEL 5 2 4 4 5 4 
LABEL 6 4 3 3 8 5 
LABEL 7 5 4 5 9 6 
Label Income of Group  
 High Low Total 
LABEL 1 2 2 2 
LABEL 2 3 4 4 
LABEL 3 2 3 2 
LABEL 4 2 3 3 
LABEL 5 6 6 6 
LABEL 6 4 4 4 
LABEL 7 2 3 3 
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13 ANALYSIS OF FINDINGS: 
 
 
 
 
 
 
 
 
 
 
 
 
Table 4:  composite rating of second measures by province 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
LABELS Area of Group  
 Cape Town Gauteng KZN Limpopo Total 
LABEL 1 3 2 3 2 2 
LABEL 2 3 4 5 2 4 
LABEL 3 2 2 3 2 2 
LABEL 4 3 4 3 1 3 
LABEL 5 6 6 5 6 6 
LABEL 6 4 4 5 2 4 
LABEL 7 3 4 4 2 3 
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14 CONCLUSIONS AND RECOMMENDATIONS: 
CONCLUSIONS AND RECOMMENDATIONS: 
 Participants were generally receptive to appliance  labelling as a means of 
communicating energy efficiency issues to them. However, for this  programme to be 
successful, a number of measures should be instituted: 
o A broad based information and education exercise, particularly since the 
concept of labelling and energy efficiency is a new phenomenon in South 
Africa, has to be undertaken. 
o Media-advertisements, workshops and the distribution of educational literature 
on the subject needs to be implemented. 
 The design of the new label needs to be appealing and attractive to all sectors of South 
African society, particularly given the diversity of South African consumers 
o Language content and the symbols will be important factors contributing to 
consumer appeal.  
o The label must have imagery which South African consumers can relate to. For 
example, the most popular labels in the Focus groups when evaluating the 
base-labels, were labels that contained symbols such as speedometers, 
thermometers and other symbols which people experience in the daily lives. 
o The South African flag and actual value in Rands of electricity consumption 
should be reflected in specific terms in the label. 
 It also emerged that rural participants who are mostly accessing electricity for the first 
time, in the lower/medium income category, welcomed the opportunity to participate 
in the focus groups because they viewed these meetings in themselves as an 
educational process, informing them about energy efficiency, electricity consumption 
and energy efficiency labels.  
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15 SUMMARY REPORTS FOR ALL GROUPS 
SUMMARY REPORTS FOR ALL GROUPS 
This chapter provides a summary report of each of the focus groups that was undertaken in 
this study. The following themes form the structure of each of the reports:  
 
 Appliance Shopping behaviour 
 Sources of Information which assist consumers in their purchasing decisions 
 Type of energy efficiency information consumers would like to receive when 
purchasing an appliance 
 Evaluating base labels 
 
 
Summary  Report Number: 1 
 
 
Venue: Herdbouys Ikapa offices, Cape Town 
 
Focus Group date:  03 November 2003 
 
Cape Town:  HIGH INCOME 
 
Language Group: English 
 
Biographical information 
 
This Focus Group was held at the Herdbouys Ikapa office in Cape Town and the 
group was conducted in English. In total there were, eight (8) participants. Six (6) 
participants were females and two (2) were males. The group consisted of seven (7) 
participants who were primarily responsible for the purchasing of household electrical 
appliances and one (1) participant who shared responsibility with other members of 
his household in the purchasing of household electrical appliances. The majority of 
the participants (6) lived in rental accommodation, the remaining two participants 
either owned their home or lived with family. 
 
The education composition of this focus group was split evenly with four of the 
participants in the group having some tertiary education or a tertiary qualification and 
four participants having some secondary schooling or having completed their 
secondary schooling. 
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16 SUMMARY REPORTS FOR ALL GROUPS 
 
Appliance Shopping behaviour 
 
Participants were asked what sort of features they considered when they were 
making a decision on which household electrical appliances to purchase. The brand, 
price, quality of the appliance and its general design were listed as the main features 
participants considered.  
 
Participants did not mention energy efficiency as one of the factors that they take into 
consideration when making an appliance purchase decision. When the moderator 
probed on this issue, participants generally indicated that energy efficiency is not 
much of a factor in the process of making an appliance purchase decision.  
 
Examples of some of the comments from participants which highlight the group‟s lack 
of consideration of energy efficiency as a criterion for making a decision to purchase 
an electrical appliance are highlighted below: 
  
“That really doesn‟t come to the equation” and, “I don‟t think we know  
enough about the input or the amount of energy the thing will use that we  
can make a decision on that” 
 
Another participant alluded to the fact that a shortage of such information was the 
main problem in using energy efficiency as a criteria for making a purchasing 
decision: 
 
“So, yes, I mean you need some kind of knowledge. So if you are an  
average Jo like myself who knows very little about electricity and  
everything, where would you get information on energy efficiency?” 
  
Another participant felt that it didn‟t really matter whether a product was energy 
efficient or not because such products were too expensive anyway: 
 
“I don‟t know if it‟s just certain products. I bought some of these lights that  
are energy saving … but the thing with them is they might be saving  
energy but they cost so much so are they really saving …?” 
 
Sources of information which assist consumers in their purchasing decisions 
 
With respect to sources of information which assist consumers in their purchasing 
decisions, participants listed sources such as advertisements, product literature and 
sometimes friends. With regard to other sources such as sales personnel at 
appliance retailers, the group indicated that such sources were not useful. The 
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17 SUMMARY REPORTS FOR ALL GROUPS 
following comments were made by the participants about sales personnel at the 
electrical appliance retailers: 
 
“If you go and ask them, they wont know” 
 
“Those guys don‟t know anything, they read the box, I mean …” 
 
“They aren‟t really trained to tell you anything about the product, they are  
just there to earn their money at the end of the day”.  
 
With respect to when information is received by the consumers when they purchase 
appliances, the group seemed to be in concurrence that such information is usually 
received after they had already purchased the appliance. One of the participants 
went to the extent of estimating the exact time when such information is received and 
said: 
 
“about three – four months later …” 
 
Labelling as a source of information on energy efficiency 
 
The majority of participants in this group indicated that they have never seen energy 
efficiency labels on household electrical appliances. Responses such as this one 
were common amongst the participants: 
 
“I don‟t see any labels on appliances” 
 
The few participants who said that they had seen energy efficiency labels on 
appliances, appeared to be mistaking the product literature with energy efficiency 
labels. For example, when the moderator probed further on this, one of the 
participants were referring labels which give information on directions for product 
use, as the following comments illustrate: 
 
“… on the microwave, normally on the door, in the corner it just says “no metal 
objects inside”” 
 
“… tells you how many litres the microwave is … in front of it”. 
 
Participants who said they had seen such labels did not seem to pay much attention 
to them as the following comments highlight:. 
  
“No, besides the fact that I know that I see it on the box” 
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18 SUMMARY REPORTS FOR ALL GROUPS 
When participants were asked if they find these labels helpful in providing them with 
information on energy efficiency,  the group generally agreed that these labels were 
not helpful. 
 
Participants appeared to agree that the messages on these labels were not clear and 
that little attention had been paid to making such labels clearly understandable. The 
comments below by  participants highlight this view: 
  
“No it‟s just that it is there, it‟s always as if it is law that it has to be there”  
 
“for example it‟s like cigarettes, “smoking causes cancer”, that phrase has  
to be on the packets” 
 
Type of energy efficiency information consumers would like to receive when 
purchasing an appliance 
 
When participants were asked what types of information they would like to receive on 
the energy efficiency of household electrical appliances. The general consensus from 
participants was that the information should be understandable and as simple as 
possible.  Other comments included that attention should be paid to the label design 
and the way information is presented. Failure to make the labels eye-catching would 
result in labels not being read. The comments below by participants highlight these 
issues:  
 
“if they can put it in a language that ordinary people understand then that will 
also be helpful if you know this thing will cost you say R2 per day or R1 per 
day, then you know what you are buying”. 
 
“[Such messages] … have to be colour coded or either just be a little graph 
showing how much it‟s [the appliance] going to be using or something like 
that”.   
 
Further, information should be presented in “symbols and pictures” as opposed to 
writing because if it is in writing, “it just gets thrown away”. 
 
Other participants felt that label-symbols need to be standardised:  
 
“[To pass on this message on energy efficiency in order to assist  
consumers to make a purchasing decision you need to] standardize  
symbols in different appliance” 
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19 SUMMARY REPORTS FOR ALL GROUPS 
 
 
When participants were asked where the labels should be placed on the appliances, 
there was a mixed viewpoint. Some participants felt it should be on the front of the 
appliance “so that you can see it everyday of your life”. Others however felt that 
putting it in the front would spoil the appearance of the appliance and even make it 
look like an imitation.  
 
Participants agreed that introducing new energy efficient labelling should be 
accompanied by a very extensive advertising process in order to educate the public.  
 
Participants also felt that there has to be a benefit (incentive) for people like 
themselves to purchase appliances that use less electricity and there also has to be 
assurances that even-though such appliances use less electricity, they are as 
effective and are of as high-quality as those appliances that use more electricity.  
 
The following comments highlight these points: 
 
“there has to be some type of benefit for buying appliances that saves energy, 
otherwise you aren‟t going to look at the label, this label” 
 
“… I would want something that says, although it uses less electricity, it‟s still a 
very good quality, high standard, you know … “  
  
 
Evaluating base labels 
 
After participants were asked to rate the labels, they were probed further on the 
content of the labels including their likes and dislikes, understanding and 
interpretation of the labels. 
 
Label 1 – Likes: The group generally liked the design of the label and its colour 
although some of the group members had negative comments about it. The following 
comments highlight this point: 
 
“Very eye-catching” 
“It will catch your eye” 
“It‟s bold” 
 
Label 1 - Dislikes: Some of the participants in the group disliked the colours used on 
label 1 and they feel that the label is not understandable. The following comments 
highlight this point: 
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20 SUMMARY REPORTS FOR ALL GROUPS 
 
“[It‟s} dull” 
“I think they should have used one base colour …, “ 
“maybe it should be done in red a bit” 
“I think number [label] 2, is great, at least the white  background. Label 1 is just one 
big old mesh” 
“yes I was also thinking white background” 
 
Label 2 – Likes:  The group was moderate in their preference for label 2. The 
following comments highlight this point: 
 
“I think number [label] 2, is great, at least the white background. Label 1 is just one 
big old mesh” 
“It‟s totally different from the others. The top image is curved, it‟s cut in and …” “it‟s a 
good thing if it changes…” 
 
Label 2 – Dislikes: Some participants felt that label 2 was not clear in it‟s 
communication to them and they generally did not like its language and „the 2001‟ 
figure written on the label. The following comments highlight this point: 
 
“The language is a problem” 
“I know that it‟s using a lot of energy but I don‟t know how” 
“You don‟t know the cost” 
“You don‟t know exactly how much energy” 
“You can‟t even read the other something” 
“It shows question about that …. That 2001 is bigger than anything else” 
“I hope that‟s a year. Not a month …” 
“Yes I was thinking [that they should add] a white background [on label 2] 
 
Label 3 – Likes: Label 3 received mixed reactions from the group in that some 
members of the group could identify with the symbol (thermometer) because they 
have encountered it in other contexts whereas other members of the group disliked 
the lack of visibility of the text and also the symbol itself. The group also seemed to 
prefer label 3 over label 1. The following comments highlight this point: 
 
“It makes more sense” 
“you find a lot of places give you … a similar draft as that” 
“It looks like a poster of a doctor‟s surgery”  
“[I prefer} the readability of it” 
 
Label 3 – Dislikes: 
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“… the thermometer – if you read the thermometer it says the higher it goes the more 
dangerous it is, the lower the better” 
“… I‟ve actually got to strain my eyes to see what the amounts are on the left-hand 
side there” 
“I also like number [label] 3 more than [label] 1” 
 
Label 4 – Likes: The group generally liked the colours of label 4 but they feel that the 
label is too complicated.  
 
Label 4 – Dislikes:  
 
“I wouldn‟t even go meet the guy with the 350 max – it‟s just too complex” 
“honestly I don‟t [like it]. If that little thing is stuck on the side of an appliance I 
wouldn‟t look at it” 
“… I wouldn‟t even waste my time looking at it” 
“you don‟t know how much A and G is” 
 
Label 5 – Likes: Label 5 seems to have drawn blank responses from the participants 
and the participants seemed to dislike the fact that nothing informational is written on 
the label. The general view from participants was that more work still needed to be 
done on label 5 in order to improve it. The following comments highlight this point: 
 
”Nothing” 
“It‟s electrical, that‟s all it is…” 
“If everyone knew what that sign meant it would be great” 
“there is no warning, no nothing to it. I don‟t know what they are trying to tell you” 
“it‟s clear as a joke, it‟s just got …” 
“yes I like number [label] 5 too – no I‟m just joking [I don‟t].” 
 
Label 6 – Likes: Although the participants liked the brightness of label 5, they disliked 
the fact that it had too much information and it was too small. The following 
comments by the participants with regard to Label 6 highlight these points: 
 
“It‟s bright” 
 
Label 6 – Dislikes: 
“It entails a lot of reading into it” 
“You have to have a [university or technikon] degree to read that” 
“[Be a] professor” 
“I don‟t like that at all” 
“ … I don‟t like the bar of percentages because what does the percentage mean? ….” 
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Label 7 – Likes: Label 7 also received moderate reviews from the participants and 
the participants disliked one of its colours and they also did not understand the 
language on the label. The design of that label also seems to be attractive to some of 
the participants. Other participants however, were not pleased with the complicated 
nature of the information on label and its visibility. The following comments highlight 
these points: 
    
“I just – I don‟t know – umm, I think quiet a lot of things” 
“It‟s just got a pink background”, [and] “ja, that‟s shocking” 
“that‟s [a] wrong colour choice” 
“I like this … I think it‟s a star … or something” 
“What is this 431, can you tell me?” 
“what are the other numbers below the 431” 
“64 and something else, I don‟t know what that is, but anyway they have got 
something to do with the four star quality” 
”what‟s written at the very bottom there? Jeez”.  
“I can‟t – the writing is too small” 
“what does it say on top there next to the rev counter?” 
 
Most preferred labels: 
 
The moderator  asked participants which of the labels they preferred the most in 
terms of a number of criteria: 
 
“looking at all of the labels together, which of the labels were the most…..” 
 
Attractive – label 1 & 3 (“yellow ones” [especially if added with the red     colour]) 
 
- “the black on Label 1 and Label 3 were the only ones that really stood out” 
- “I think number [label] 2, is great, at least the white background. Label 1 is 
just one big old mesh” 
-“Yes I was also thinking white background [on label 2]” 
 
Text – The group felt that the text on the labels will be clearer if they use a bright 
background and bold letters. 
Technical content – Labels 1 and 3. The group also seem to prefer a simpler 
technical content on the labels and they felt that the technical content of most of the 
labels were not user friendly. The following comment highlights this point: 
 
“the average oke on the street, he looks at that and I‟m sure [it‟s] he‟s going to 
chase him away, he‟s not going to want to buy it” 
“[he will say] gee this thing uses a lot of electricity, I‟ll go back to my gas” 
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“he‟s going to run around like a chicken without the head on to find something 
[an alternative” 
“ja, we are not educated in that sense, as to how they are going to save 
electricity by what [we] they buy”] 
 
Organization of information – Label 4 
Credible – 3, 4 & 7. 
Motivating –Label 4 
Understandable – Label 3 
Eye-catching – 3, 1, 2. 
Easy to read – Label 3 
Difficult to read – Label 6 & 5 
Best information – Label 4 
Effectively communicating – Label 1 
 
 
Summary Report Number: 2 
 
 
Venue: Herdbouys Ikapa offices, Cape Town 
 
Focus Group date:  04 November 2003 
 
Cape Town: LOW/MEDIUM INCOME 
 
Language Group: AFRIKAANS 
 
Biographical information 
 
This group was moderated using a mix of Afrikaans and English languages. The 
group was attended by a total of eight participants, comprising five males and three 
females. Six participants in the group share responsibility in purchasing of large 
household electrical appliance whilst two participants were primarily responsible for 
the purchasing of these appliances. 
 
Five participants had some secondary school education and the other three 
participants had some tertiary education. With respect to home ownership there was 
an even spread between people who owned their homes and those that lived in 
rented accommodation. One participant lived in accommodation provided by their 
employer and another lived with family. 
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Appliance shopping behaviour 
 
When asked what features they considered when making an appliance purchase 
decision the participants named features such as price, guarantee, and quality of the 
product. The majority of the members of the group also indicated that the 
appearance of the appliance is immaterial to them for as long as the product has the 
right price and guarantee. One of the participants in the group summarized this 
feeling of the group by saying: 
 
“the appearance [doesn‟t really play a role when you go look for something. I 
mean as  … say some of the shops … I mean they all look good for me. You 
can‟t see any flaws …” 
 
 
Another participant said: 
  
“To me appearance is not that important. If there is no guarantee … I wont say 
that I will go for a thing that … look shabby, but you know if it does the job and 
it looks [good] I don‟t think there is an appliance that doesn‟t look good, 
because they all go out and make it look good. But I won‟t put appearance 
second for me”. 
 
With respect to energy efficiency as a factor when making a decision to purchase an 
electrical appliance, participants only raised this as an issue after prompting. Most of 
this group agreed that it was a factor that they consider. The following comments 
highlight their awareness levels of energy consumption:  
 
“but electricity is not that expensive [even] if we look at … prior to my heater 
that I used to have, I discovered that my [wood] was much more expensive.” 
 
“I don‟t know about energy saving, I normally ask my husband there. We look 
at that as well” 
 
“I didn‟t actually consider cost saving or energy saving before…They didn‟t 
matter to me. But now I sort of … I‟m a little bit aware of that …” 
 
Sources of information which assist consumers in their purchasing 
decisions 
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Sources of energy-information participants used included pamphlets from information 
centres at appliance retailers as well as practical experiences with appliance usage. 
The comments below highlight these findings: 
  
“You know the only place that I saw that or picked that up was at Shoprite 
[retailer] they had those pamphlets and in there it says kettle uses so much 
kilowatts or whatever; stove uses so much. That‟s the only place where I saw 
it. And I think even sometimes when you are going to a store to buy … they 
can‟t tell you…” 
 
 
“I think both using … we‟ll be using at home, I mean you get wise to … you 
know what is the more efficient one and the more cost saving appliances that 
you [use]…” 
 
“Ja, from keeping you eye on you electricity [meter]…” 
 
“like that pamphlet, because I have …they have different pamphlets that says 
what kind of food for nutrition or what is good to eat. And there is just one on 
electricity and that that one…a stove would use so much, kettle uses so much, 
radio uses so much. And I found that useful. I mean I keep that thing…to refer 
to it for everything, …I keep it and that‟s the only place I have seen it. I really 
didn‟t see it in a furniture store or anything like that. I haven‟t seen it.” 
 
“that‟s because Shoprite has got an info centre …” 
 
“Ja, but when you can actually sit down there and you can chop these things 
down, and when you buy you next appliance, you can see whether it‟s taking 
more energy or less units…” 
 
The participants in this group also felt that sales people at various appliance retailers 
as well as advertisements in the media were not useful as a source on the energy 
efficiency of electrical appliances. The following comments by the participants in the 
group emphasise these points: 
 
 “But they don‟t know [the sales people]. Not helpful” 
 
 “No I don‟t think so…I don‟t believe in advertisements” 
 
“I think it‟s more like a status thing, like you know we live in a smart house and 
they show…[something that you have] in an advert on TV …It‟s nothing to do 
with how much energy it‟s gonna cost you…” 
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Labelling as a source of information on energy efficiency 
 
When participants were asked whether they had seen energy efficiency labels 
before, there were mixed opinions on this with some saying they had seen them and 
others saying they had not. One of the participants who indicated that she has seen 
an energy efficiency labels said: 
  
“…like a toaster. Sometimes they tend to put it underneath. And I think some 
of the hairdryers.” 
  
“Yah saying how much [electricity it consumes] what it takes or like 16000…I 
can‟t remember the details of this one …on the toaster” 
 
“its on the box…” 
 
“… it just says low energy…” 
 
Participants who suggested they have never seen such a label before had this to 
say: 
 
 “as to how much electricity you use, no” 
“I don‟t think that there is any …” 
 
“So does it tell you how much you would use or they just want to teach you 
how to control [the power out-put]…?” 
 
“I‟ve never seen it” 
 
Participants who indicated they had seen the labels did not feel the labels had been 
useful and sometimes they never even bothered to read them. The following 
comments stress this point: 
 
“”but I think it also depends on what it is. I mean if its like a; everyday gadget, I 
mean I saw those papers and I don‟t read it. And anyway the print is too 
small…” 
 
Participants did not like the language of the labels they had seen, saying they were 
not written in plain language. The participants also indicated that these labels were 
not clear to them and not understandable but they just bought the appliances to 
prove that and “it‟s true”. The following comments emphasise these points: 
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“It also has these languages …” 
 
“By the time you find English already then you have broken it” 
 
 
 
Type of energy efficiency information consumers would like to receive when 
purchasing an appliance 
 
The participants in this group indicated that they want energy efficiency labels to be 
written in plain language that they can relate to and understand. The following 
comments by the participants in this group emphasize this point: 
 
“… [they should put the labels] Just kind of layman‟s terms that you can more 
understand” 
 
“ I would like to see how much electricity [the appliance] is going to use” 
 
“… Ja, say  if it‟s like ten cents an hour … I would like that information there.” 
 
The group also felt that the messages on labels should also be made accessible to 
all the sectors including the kids. For example one participant said: 
 
“Now if we take these things [labels] for instance, the kids don‟t understand 
they should be made more for them than for our purpose”. 
 
Evaluating base labels 
 
Participants were then requested to evaluate base labels on the label rating forms 
and once that was completed then the moderator asked them to rate the base labels 
on various features. 
 
Label 1: Likes: The participants liked the design of label 1 and they found it to be 
easy to read and understand: The following comments emphasizes tghese points: 
  
 “ja, it‟s easy to read; there‟s not a lot of small letters there. So that I liked” 
  
”… I liked that it provides … useful information because it says there “uses 
less energy”, “uses most energy” and …” 
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“it stood out with the yellow and the green because it‟s very close to each 
other” 
 
“the picture is easy to understand”. 
 
Label 1: Dislikes: The respondents didn‟t like the scientific language and the colour. 
  
“The colour” 
“”with kilowatt, there‟s electricians term normal people don‟t understand that. 
So it should be more realistic” 
 “It should be more sort of realistic, like daily [consumption]…” 
 
Label 2: Likes: The group liked the colours of label 2 and they also felt the writing  
stands out. The following comments emphasizes this points: 
  
 “I just looked at the „5‟ and really noticed” 
 “the „5‟, that‟s the only thing that‟s realistic, it stands out” 
 “It‟s colourful” 
 “It‟s got good colours” 
 
Label 2: Dislikes: Other participants didn‟t like label 2 because it was not 
understandable to them and it also had very small letters in it. The following 
comments emphasize this point: 
 
 “I didn‟t understand it” 
 “It doesn‟t say anything” 
 “And it‟s a lot of small letters on it … “. 
 
Label 3: Likes: The group liked the energy rating on label 3 and also its design. The 
following comment emphasize this point: 
  
“I rated that one quiet high. Because [it states that the appliance] uses a lot of 
energy, and the drawing for me…” 
“[If] … I had to make an assessment in the store, I‟m gonna go [it] 
 
Label 4: Likes: The group liked the design of label 4 and the colours. The following 
comments emphasize this point: 
  
 “…the arrows…more efficient” 
 “The colours stand up [out]” 
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Label 4: Dislikes: The group disliked the fact that label 4 had a lot of information on it. 
The group also indicated that when you go to purchase an appliance you don‟t have 
such a lot of time to do the reading. The following comments emphasize this point: 
 
 “there‟s too much reading…” 
 “Yes, like I said, fine print” 
“…I mean you don‟t do the standing…you go to buy an appliance and [you 
don‟t] have [to] stand and … read” 
 
Label 5: Likes: The group generally did not like label 5 and they made mocking 
comments on it. The following comments emphasize this point: 
  
 “This is the bad one” 
 “I didn‟t understand anything on that one” 
 “It‟s like spaghetti” 
 “what is the …[label] trying to tell you, I can see it‟s a cord?” 
 “Plug, you must plug in the Christmas tree” 
“but they tell me nothing about energy or how much current or whatever 
energy it‟s gonna save” 
 
Label 6: Likes: The group also felt that label 6 was not good enough and 
understandable and they generally did not like it. The following comments 
emphasizes this points: 
  
 “I couldn‟t understand anything” 
 “Very dull” “It‟s very dull” 
 “It‟s also like fine print on it. It‟s not easy to read” 
 “It doesn‟t say anything” 
 
Label 7: Likes: The group generally liked the colour coordination of label 7. The 
following comments emphasizes this point. 
 
 “It‟s eye-catching because of the colour. Multi-colours is eye catching” 
 “The background is nice” 
 “It‟s colourful” 
 
Label 7: Dislikes: the group generally did not like the writing on label 7 – they felt that 
the writing should not be running upwards. 
 
Most preferred labels 
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The moderator asked each of the participants which labels they preferred the most in 
terms of  the features listed below: 
  
 “Looking at all the labels togther, which one of the labels were the most …” 
 
Has nice colour scheme – Label 7, 3 & 4 
Has nice organization of information – Label 3 
Is attractive – Label 3 
Is motivating – Label 3 
Is understandable – Label 3 
Is eye-catching – Label 7 
Is difficult to read – Label 5 
Has best Information – Label 3 
Has graphics that communicate energy efficiency – Label 3 
 
Is the overall best Label – Label Three 
 
 
Summary Report Number 4: 
 
 
Venue: CASE,  JOHANNESBURG 
 
Focus Group date:  27 October 2003  
 
Gauteng:  LOW/MEDIUM INCOME: 
 
Language Group: Sepedi, seSotho and setswana 
 
Biographical information 
 
The group was moderated using a mixture of English, sepedi, Sesotho and 
setswana. The group consisted of ten (10) participants comprising people who are 
primarily responsible for purchasing appliances (2 participants) and those that share 
responsibility in decision-making (8 participants). The gender breakdown of the group 
was nine males and one female. Four (4) members of this group owned their own 
homes; four (4) members lived with family and two participants were living in rented 
accommodation.  
 
A total of nine (9) members of this group had some secondary school education or 
had finished secondary schooling. One  participant provided no educational details.  
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Appliance Shopping Behaviour 
 
When responding to the features that they consider when they purchase large 
household electrical appliances, the group listed factors such as quality, brand, 
guarantee, affordability, performance and generally the attractiveness of the product 
as considerations. Energy usage was not a spontaneous factor that the respondents 
considered when making a purchasing decision and it was considered only after the 
moderator had prompted the group on it. Some group members also indicated that 
they never take notice of how much energy various appliances use. Interestingly 
however, the group mentioned issues such as “warrantees” and “guarantees” offered 
by the manufacturers and distributers of the various appliances. Some group 
members felt that they would purchase products that are locally manufactured in the 
advancement of the “proudly South African” programme.   On the top-three factors 
that they consider when making a purchasing decision the respondents mentioned 
energy use, durability and guarantee. 
 
Sources of information which assist consumers in their purchasing 
decisions 
 
The group mentioned that they get information on the energy use of various 
appliance from the sales people at the store, media (including TV, Radios and 
newspapers), friends and family and advertisements from the manufacturers.  
Consumer bureaus and internet were not considered the source of such information 
because the respondents did not have access to them. 
 
On the importance of energy consumption of an appliance in connection with other 
factors when making a purchasing decision, the respondents in this group felt that it 
was never as important or they just never “take notice”. They felt that they would 
purchase any appliance even if it consumes a lot of energy for as long as they liked it 
and all they would do is “monitor it” the respondents felt that “you cannot deny 
yourself [of] such luxuries because of energy use”.  There we mixed responses with 
regards to whether the respondents took into consideration the energy consumption 
of various household appliances in view of their monthly electricity bill. Others said 
they did while other said they didn‟t because they were not “paying” for their 
electricity in any event. 
   
“ Since I‟m from Soweto and most people in Soweto don‟t even pay  electricity, 
it was never an issue to check to see exactly how much electricity was being 
consumed by certain appliances" With regards to label 6 the participants said 
that it “was right but doesn‟t not have a clear message”. 
 
 One participant felt that: 
C A S E RESEARCH FOR AED                                                                                     LABELLING DESIGN FOR THE SOUTH AFRICAN  
 
 APPLIANCE LABELLING AND STANDARDS PROGRAMME 
 
 
32 SUMMARY REPORTS FOR ALL GROUPS 
 
“[label 6] It‟s too long. It‟s too long in such a way that one can feel lazy to read 
it. It can make one to give up, as it‟s too much…” 
 
Another participant said the following with regards to label 6: 
  
“That one. It has so many things”. Further, “... when it‟s written in English it 
can be right, readable … but if they can reduce some of the information it can 
be right”  
 
 
 Those that were paying for electricity stated that they never operate certain large 
household electrical appliance such as stoves and geysers at the same time because 
they consume too much electricity. Some participants indicated that they staggered 
the use of large electrical appliances to save money on electricity.. 
 
Respondents were asked where they go to find out about the energy use of various 
household electrical appliances. Television retail sales personnel of electrical 
appliances and pamphlets from the electricity distributors (Eskom) were the main 
source of information regarding the energy usage of various appliances. 
Respondents only mentioned labels once they were prompted by the moderator and 
some of the respondents mentioned that they have seen these labels at the back of 
the appliances (such as refrigerators). Most respondents felt that they only get 
information about the energy usage of various appliance after they have purchased 
them. There was a general consensus from the group that they would purchase 
appliances that were energy efficient if they had such information on the product. 
 
 
Evaluation of energy efficient labels 
 
Some members of the group felt that the best way to communicate such information 
to them is through symbols as one participant stated “since most of us can‟t read” 
and thinks “that a symbol will be better, like in clothes, they show you [through 
symbols] how you are supposed to iron certain clothes. So symbols are better than 
reading”, “Just like in the fridge when they say you should not use a knife [to defrost] 
it, they have a very small knife symbol on it”. Other participants in the group felt that 
there should be symbols and words because symbols may also be misinterpreted 
depending on contexts. One participant stated the following as an example:  
 
“somebody from Mnambithi [KwaZulu-Natal when he see the knife symbol on the 
fridge] he will not think the same, he might just think that there is going to be a fight, 
but if you can write something then they will be able to read”.  
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The majority of the participants in the group felt however, that “if they write then they 
will have to write in all the languages”, “because not everyone understands English”. 
 
On whether they have seen energy efficient labels some members of the group said 
that they have whereas the majority stated that they have never seen them before. 
Some of those participants that said that they have seen such labels said that they 
have seen the labels at “the back of appliances such as fridges” and they also give 
them instructions on how to use the appliances although they just look at the in 
“passing” and they are “not understandable” because “others are even in 
Portuguese” and they also “did not read them”. 
 
Evaluating base labels 
 
After participants were asked to rate the labels, they were probed further on the 
content of the labels including their likes and dislikes, understanding and 
interpretation of the labels. 
 
When assessing the various energy efficiency labels the respondents unanimously 
stated that the language on the labels was a problem and if they were to improve 
anything, they would improve the language. They also preferred yellow and black as 
very eye catching colours and felt that the pink on label 1 was spoiling the colour co-
ordination of yellow and black. The respondents felt that the message on label 2 was 
not clear but the design was eye-catching and they liked the colours and the font and 
layout were fine 
.   
Label 3 was liked by participants. In particular, they liked the yellow and white  
colours because they “look like the colours of Kaizer Chiefs [football club]. However 
they did not like the thermometer and felt that it did not communicate the message 
clearly 
 
With respect to label 4, they liked the colours and felt that the label was eye-catching 
and had a clear font. However, participants did not understand what the drawings 
meant and they did not understand the power ratings... One of the respondents in the 
grouf felt that the EU symbol on Label 4 was “like a Muslim symbol representing 
halaal food” 
 
Label 5 was referred to as “eye-catching” “but empty” and being seen as “just a rope 
and not knowing where it‟s going”. A participant thought it looked like “a dagga 
[marijuana] tree”.  
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With respect to label 6 some participants said that it “was right but doesn‟t have a 
clear message”. One participant felt that: 
 
“[label 6] It‟s too long. It‟s too long in such a way that one can feel lazy to read 
it. It can make one to give up, as it‟s too much…” 
 
Another participant made the following comment about to label 6: 
  
“That one. It has so many things”. Further, “... when it‟s written in English it 
can be right, readable … but if they can reduce some of the information it can 
be right”  
 
Label 6 was referred to as eye-catching, particularly the numbers. Comments as to 
whether the label was understandable were mixed. With some participants feeling 
that the numbers were not understandable.  
 
General comments on labels 
 
Label 1 was referred to as attractive, motivating, having effectively communicating 
graphics. Label 2 as eye-catching but difficult to read, Label 3 had the type of 
information needed to make an appliance purchase decision.  
 
Most preferred labels: 
 
The moderator asked participants which of the labels they preferred the most in 
terms of a number of criteria listed below: 
 
 
 “looking at all the labels together, which of the labels were the most……” 
 
Attractive:  Label 1 
Credible: Label 3 
Understandable: Label 1 
Eye catching: Label 2 
Easy to read: Label 1 
Difficult to read: Label 2 
Has the type of information needed to make an energy efficient purchase decision – 
Label 3 
 
 
 
C A S E RESEARCH FOR AED                                                                                     LABELLING DESIGN FOR THE SOUTH AFRICAN  
 
 APPLIANCE LABELLING AND STANDARDS PROGRAMME 
 
 
35 SUMMARY REPORTS FOR ALL GROUPS 
 
Summary Report Number: 5 
 
Venue: Thekwini Business Development Centre (TBDC), Durban 
 
Focus Group date:  22 October 2003 
 
KwaZulu-Natal Province:  HIGH INCOME 
 
Language Group: isiZulu 
 
Biographical information 
 
This focus group was a high income group held at the TBDC in Durban and the 
group was conducted in isiZulu. A total of eight (8) participants attended this group 
and there were five (5) females and three (3) males. None of the participants in this 
group owned their own homes, six (6) of them lived with family  whilst the remaining  
two (2) lived in rental. Five of the participants in this group had some tertiary 
education whilst three (3) participants had some secondary schooling. 
 
Appliance Shopping behaviour 
 
When asked what features participants consider when making a decision to purchase 
appliances, the following features were listed: price, quality of the appliance and the 
size of the appliance. 
 
When the group was asked if they ever considered what it costs to operate  electrical 
appliances, most stated that they never checked (regardless of whether they are 
using pre-paid electricity or not). Participants did appear to be aware that some 
electrical appliances consume more electricity than the others but they were not clear 
as to which one‟s these were.  
 
Quality and overall satisfaction with the appliance were the main considerations 
when choosing an appliance as the following comments highlight: 
 
“quality is (more) important than to buy something that will cost you less on 
electricity”.  
 
“electricity didn‟t bother me very much for as long as I am satisfied with the appliance 
that I have purchased”. 
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Sources of information which assist consumers in their purchasing decisions 
 
 
Participants reported that they received information on the energy consumption of 
various household electrical appliances from the media (TV & newspapers), sales 
personnel at the retail outlets and from family and friends who have had a prior 
experience with similar appliances. All participants indicated that they do not search 
for such information on the internet because they “do not have computers”. 
 
Participants were in general agreement that they buy electrical appliances even if 
they don‟t know how much electricity they consume.  
 
Some participants were generally aware that different household electrical 
appliances use different amounts of energy, for example, they reported that  fridges 
and stoves use very little electricity whereas appliances such as geysers, heaters 
and irons consume a lot of electricity.  
 
Participants felt that “a stamp [label] will be very helpful” to inform and educate  them 
on which appliances consumer less energy. The group also felt that if energy 
efficiency labels were to be used then they had to be written in “simple English since 
they did not understand technical information such as the voltage of an appliance 
 
Evaluating base labels 
 
After participants were asked to rate the labels, they were probed further 
on the content of the labels including their likes and dislikes, 
understanding and interpretation of the labels. 
 
 
When participants were asked to evaluate the base-labels, thefollowing general 
comments were made: 
 
Participants felt that the labels should have been written in Zulu since they did not 
understand English. They felt that the label design should have bright colours that 
are attractive. Participants also indicated that “it would be nice if the labels can 
highlight the value (amount) of electricity appliance uses”. 
 
Most preferred labels: 
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The moderator  asked participants which of the labels they preferred the 
most in terms of a number of criteria listed below: 
 
“looking at all the labels together, which of the labels were the most…” 
 
Understandable:  Label 1 
Eye catching: label 1 
Easy to read:  label 1 
Difficult to read: label 2 
Design:  Label 1 
Has the type of information needed to make a purchasing decision: Label 1 
 
 
Summary Report Number: 6 
 
Venue: Thekwini Business Development Centre  
 
Focus Group Date: 23 October 2003-11-12 
 
KwaZulu-Natal: low income 
 
Language Group: English 
 
 
Biographical Information 
 
Ten participants were present at this Focus Group. The gender breakdown was: four 
males and six females. Two of the participants were primarily responsible for the 
purchasing of household electrical appliances whilst eight shared this responsibility. 
Three participants owned their own home and eight lived with their family. Two 
participants had some form of tertiary training; seven had some secondary schooling 
and one participant had some primary schooling. 
 
Appliance Shopping Behaviour 
 
Participants were asked what features they considered when purchasing a electrical 
appliance. The following criteria; the design, the duration of the guarantee, the make 
of the appliance which is usually associated with well-known brand names such as 
Phillips or Kenwood (that are known for their durability and quality) were identified as 
the main factors considered when purchasing an appliance. After prompting, 
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participants did say that they considered energy consumption of the appliance as a 
factor when purchasing an appliance. 
 
With respect to criteria participants use, these are some of their typical responses: 
 
“I usually look at the duration of the guarantee” 
“I believe the make goes hand in hand with the quality” 
“Something that does not have guarantee is not worth buying” 
 
When considering the energy consumption of an appliance, a participant made the 
following comment: 
 
“For instance electrical stove, if it is two plate then it does not consume a lot.” 
 
The participants indicated that price was a factor to consider when purchasing an 
appliance; participants indicated that the higher the price of an appliance the better 
the quality will be.  
 
When asked directly what the main considerations for the purchasing of electrical 
appliances are, the participants indicated that price was the first consideration, 
second was durability, participant‟s ranked performance and appearance as the third 
most important factors to consider when purchasing an appliance.  
 
Sources of information that assist consumers in their purchasing decisions 
 
When asked what sources of information are available to assist people in their 
purchasing decisions, participants indicated that radios and word of mouth the main 
ways they receive information about appliances.    
 
When participants were asked how they found out about the energy consumption of 
various appliances, they indicated that through a process of trial and error, they 
determine which appliances consume more energy than others.  
 
“ I use a kettle, but I realised it consumes a lot, so we use an electrical stove 
to boil water with a pot. It‟s a little bit better. “ 
 
There was general consensus amongst the participants that they were not aware or 
could not identify the sources of information that indicate how much energy particular 
appliances consume.  
 
Type of energy efficiency information consumers would like to receive when 
purchasing an appliance. 
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When asked what specific energy efficiency information would be required by 
consumers when purchasing an appliance, participants indicated that each product 
must be labelled in terms of how much energy it consumes. Participants indicated 
that products should be tagged for example; 
 
“Those that consume a lot of electricity have maybe a red tag or if it consumes 
just ok then maybe a white tag. Something like that which will explain that this 
colours means this and that means that.”  
 
Participants indicated that there is a problem with the language used: 
 
 “The language used, like if they say Volt and not Watts, not everyone 
understands what is meant. “ 
 
Participants indicated that information displayed on the appliances that identify how 
much energy consumed will help consumers make informed decisions that could end 
up costing the consumer far less in the future.  
 
“You can buy something reasonable but as you are it you find that it might 
costs you a lot but if you had opted for a more expensive one which would 
consume lesser energy, you might end up saving a lot of money.” 
 
Evaluating Base Labels 
 
The participants were asked to evaluate the various base labels in terms of their likes 
and dislikes of the labels as well as their understanding and interpretation of the 
labels.  
 
The participants were asked in general what they liked about the Label 1 and these 
were some of the responses; 
 
“ The words are very visible “ 
“ The drawing is clear” 
“You can separate the colours” 
 
The participants were asked what they understand Label 1 to mean. The following 
responses highlight their answers: 
 
“It shows me that this appliance consumes a lot of energy” 
“The labels explain how much you consume per annum, it estimates and gives 
you the actual consuming a day” 
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The participants were asked about Label 2 and what they liked about it. Their typical 
responses are captured below: 
 
“I like that it got bright colours” 
“I don‟t like anything about it because I can‟t see it”  
 
A majority of participants indicated that they did not like the label because they could 
not clearly see the label. 
 
“The writing is not clear” 
“It is written on top of the year” 
 
 When asked what they would like to correct on the labels the participants indicated 
that: 
 
“I would use my own language” 
“I would erase it so that there aren‟t words that are written on top of others” 
 
Participants were asked what they liked about Label 3 and these were the 
responses; 
 
“The way it is written, the wording is clear and it explains how much energy to 
use” 
 
With respect to Label 4, participants liked the colours and the stars. 
 
When asked what they disliked about the label the participants indicated that it was 
not understandable. This is highlighted in the participants comment below: 
 
“The more efficient and less efficient does not make sense to me. I don‟t know 
what it means”  
 
When asked what could be changed about the label a participant indicated that: 
 
“The colours rather tell me about energy consumption instead of less efficient.” 
 
Participants were asked what they liked about Label 5 and there was general 
consensus that the label was not clear and therefore could not be read. 
 
Participants liked the bright colours in Label 6  
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When asked what they didn‟t like about this label these were the response; 
 
“The words are not clear” 
“What I don‟t like is that it‟s an equation” 
“Maybe it should be in our language” 
  
When asked what the language should be, there was general consensus that the 
language should be In Zulu and English. 
 
When asked what can be done to correct the label, the one participant indicated that; 
 
“Maybe if it had drawings, reading sometimes is not understandable, like the 
previous one with the watch.” 
 
When participants were asked what they liked about Label 7, responses were limited. 
One respondent said, 
 
“It attracts you to read it” 
 
Participants indicated that they did not like the star contained in Label 7. 
 
Most preferred labels 
 
The moderator asked each of the participants which labels they preferred the most in 
terms of the following criteria, these were the outcomes; 
 
Attractive: Label 1 & 3 
Eye Catching: Label 1 
Credible: Label 1 
Motivating: Label 1 & 3 
Understandable; Label 1 
Easy to Read:  Label 1 
Difficult to read: 6 & 2 
Best Information: Label 1 
Effectively communicating: Label 1.   
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Summary Report Number: 7 
 
 
Venue: Bergwater Hotel, Limpopo Province 
 
Focus Group date:  22 October 2003 
 
Limpopo Province:  HIGH INCOME 
 
Language Group: Tsonga 
 
Biographical information 
 
This group was conducted in the Tsonga language in the Limpopo province of South 
Africa. The group was attended by a total of ten (10) participants, nine (9) of whom 
were males. There was an equal split between participants who were primarily 
responsible for purchasing electrical appliances and those that shared responsibility 
in thse purchasing. A total of eight (8) participants in this group had some tertiary 
education whilst two (2) participants had secondary school education. 
 
Appliance Shopping behaviour 
 
The participants in this group indicated that they make comparisons between 
appliances when they shop for appliances. The main features they consider include: 
the brand name of the product; its price/value and; its design features –especially its 
capacity. The quotes below highlight these points:. 
 
“I consider the name of the company where such a stove or TV was manufactured”. 
“Whether it is Panasonic or Defy”. 
 
“I look at the size of such a stove or such appliance. If it‟s measured by litres, I look 
at how many litres it has. If it‟s a stove, how much food it can cook at a given time”. 
 
The participants indicated that they look at such features to ensure that an appliance 
which they purchase does not become a disappointment for them or even a “waste” 
of their money. Some participants also indicated that they look at the manuals of the 
various appliances that they intend to purchase. 
 
 
When participants were asked whether they have thought about the energy efficiency 
of various appliances that they purchase, it appeared that this was not a 
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consideration for some consumers as highlighted in the comment below by a 
participant:  
 
“When I arrive at the store and find that there is a sale and I like the stove that 
is in sale, to tell the truth I never think about why it is in sale. I just buy it so I 
can find myself having such a thing” 
 
Another participant seemed to be more aware of energy usage, particularly  when it 
comes to using electrical stoves: 
 
“When it comes to stoves, I don‟t have a stove that uses electricity, I use the 
one that uses gas because I know that electrical stoves consume a lot of 
energy and I take it they are all the same. So I use gas” 
 
Sources of information which assist consumers in their purchasing decisions 
 
Participants in this group indicated that they get information about the energy 
consumption of various appliances from ESKOM (the South African electricity 
supplier) which runs a series of advertisements on the media on energy use. One of 
the participants also indicated that:  
 
“What I want to say is more than what she says. Where I stay people from 
Eskom usually came to conduct a workshop. They invited us to sit down and 
they were teaching us about electricity usage. But now they are no longer 
coming to teach us. We learn through the Radio”. 
 
There seems to be a very high reliance on the media (TV and radio) in this group as 
a source of information and some of the group members also indicated that they rely 
on information from neighbours and friends and family members who have prior 
experience with similar appliances.   
 
Evaluation of energy efficiency labels 
 
Current labels 
 
There mixed reactions in this group when the participants were asked if they have 
seen energy efficiency labels before. Some indicated that they have never seen 
energy efficiency labels before and even if they had, they were not knowledgeable as 
to what they were about. One of the participants said: 
 
“I don‟t care whether such label is nice or ugly. I like what I buy, I can just 
forget about the label. For example if I buy a heater, it has a label that says 
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that I should not cover the heater something or a blanket”. I didn‟t remove that 
label I left it there. So to me that‟s just a label and I‟m [not] interested in how 
nice that label is, but I‟m interested in the fact that I have an appliance I want”. 
 
Participants who had seen such labels, were asked what they liked and disliked 
about the energy labels that they have seen. Participants were in agreement that 
they disliked the complicated scientific nature in which such labels are written. 
Summarizing the feelings of this section of the group, one of the participants said: 
 
“I wanted to say that there are some labels that we don‟t understand, like on 
the globes you can find that they are written 100 watts or 60 watts. But if you 
don‟t know what the watts are and you need such globe you can just buy it 
though it‟s 100 w or 60 w because you don‟t know its meaning” 
 
Evaluating base labels 
 
After participants were asked to rate the labels, they were probed further on the 
content of the labels including their likes and dislikes, understanding and 
interpretation of the labels. 
 
Label 1 seems to have been more preferred by the majority of the participants in the 
group. Here is one of the comments made with regards to label 1: 
 
 “Label 1. We are satisfied here” and “it‟s alright. Everything is clear” 
 
Label 2 was also fairly well received and participants liked the colour although the 
heading was criticised as not being understandable. 
 
Label 5 (the green leaf) received mixed reviews from participants. These are 
highlighted in the comments below made by some members of the group: 
 
“so this label is not telling anything, it doesn‟t have a clear message. I am 
talking about label 5, number 5 can you see it? Hmnnn!!! Though I can play 
lotto [the national lottery] today I‟ll never bet for it”. 
 
One participant liked label 5 because of its environmental message: 
 
“Label 5 symbolizes maybe a plant”  
 
Mixed views were also expressed on label 6. Participants said that it “was right but 
doesn‟t not have a clear message”. One participant felt that: 
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“[label 6] It‟s too long. It‟s too long in such a way that one can feel lazy to read 
it. It can make one to give up, as it‟s too much…” 
 
Another participant felt that it contained too much information but the generally it was 
okay: 
  
“That one. It has so many things”. Further, “... when it‟s written in English it 
can be right, readable … but if they can reduce some of the information it can 
be right”  
 
Label 7: participants seemed to prefer labels that had less information on them as 
opposed to labels with specific and detailed information. This was a criticism of label 
7 which is highlighted in the comment below: 
 
“there is one label that is full of things and its not clear” “its seven. That one”. 
 
General comments on the labels 
 
Besides the issue of information-overload, as a problem area with the labels, 
language also appeared to be major problem. Some participants felt that the issue of 
the language in the labels made the labels “have many complications”. 
 
Despite all this sense of uncertainty regarding the meaning and the language of 
various energy efficiency labels, the participants in this group showed interest in 
learning about energy efficiency through these types of labels. A participant‟s 
comment highlights this point: 
 
“From today I think they are helpful because when I go to buy appliances I‟ll 
study those labels as to the extent in which such appliance use energy. And 
again how it will be rated, will it be rated in such a way that it can last for a 
long time? Can I use it for a long time? And whether the energy to be used will 
[be] too much or less. From today I have some knowledge, I‟m able to know 
that when I go to buy I‟ll buy what kind of an appliance and how it works, so 
that it will be cooperative with the budget I‟ll make.  Again the appliances I 
have at home, I‟ve bought some things and didn‟t look at their labels. So when 
I arrive at home I‟ll be able to look at my fridge so that I find out whether it has 
a label. Then it means that I‟ll be able to find out the amount of electricity my 
fridge or stove uses”. 
 
Another group member highlighted the usefulness of such labels and the way 
drawings and text messages are combined to promote an understanding of the label 
: 
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“I am happy about those drawings and the message. It means that I can read 
and understand while seeing those pictures”. 
 
Most preferred labels: 
 
The moderator asked participants which of the labels they preferred the most in 
terms of a number of criteria listed below 
 
“looking at all the labels together, which of the labels were the most…” 
 
Eye-catching – Label 1 & 4 & 7 
Attractive – Label 1, 4 & 7 
Motivating – Label 1 
Understandable – 4 & 7 
Easy to read – 4 &7 
Difficult to read – Label 5, 2 &6 
 
Summary Report Number: 8 
 
 
Venue: Bergwater Hotel, Limpopo Province 
 
Focus Group date:  20 October 2003 
 
Limpopo Province:  LOW/MEDIUM INCOME: 
 
Language Group: Tsivhenda 
 
Biographical information 
 
The Tsivhenda low/medium income group was conducted in the Limpopo province of 
South Africa and the group was attended by a total of ten (10) participants. The 
gender breakdown of the group was: nine (9) males and one female. All participants 
in this group shared responsibility with someone in their household in the making of a 
decision to purchase an electrical appliance and all of the participants owned their 
own homes. Six (6) participants in this group had secondary school education or 
have completed their secondary schooling. Three (3) participants had some primary 
school education whilst one (1) participant had some tertiary education or a tertiary 
qualification.   
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Appliance Shopping Behaviour 
 
When asked what features participants look for when making a decision to purchase 
electrical appliances the majority of the participants in this group indicated that they 
look at features such as the quality of the appliance, the brand name, its guarantee, 
price, its design. Some of the participants indicated that they would look at the 
energy consumption of a particular appliance before they decide to purchase it. 
 
An example of a stove was used by the moderator in this group to prompt responses 
on the energy consumption. In response to this example, a participant made the 
following comment: 
 
“I would look at the capacity in which a particular stove would consume energy” 
 
The majority of participants said that the three main features that they look at when 
they make a decision to purchase appliances are the [brand] name, price and 
guarantee.  There were only few participants in this group who mentioned that they 
look at the energy consumption of the appliance before purchasing it and also in 
these few incidences, the price and guarantee of the appliances were mentioned 
high in their order of ranking followed by energy consumption. Interestingly, some 
participants in the group who reported that they look at the energy consumption of 
various appliances indicated that “poverty” was their main motivating factor for doing 
so. 
 
Sources of information which assist consumers in their purchasing  
decisions 
 
Participants in general relied on appliance retailers for information on the various 
appliances that they purchase. For example, one of the participants indicated that: 
 
“After choosing a given shop, I will go to somebody whom is working there so 
that he/she will give me some information concerning how such appliance 
works” 
 
Some of the participants in the group also indicated that they rely on friends and 
neighbours to get information about various appliances. As an example, one of the 
participants said: 
 
“I go there and look at it [the appliance] and ask the neighbour deeply about it. 
I also look at how is here and there. And also asking, before I go there I would 
be knowing that at a particular house they are using a given kind of appliance. 
So if you find that two, three, or four people are using an appliance of the 
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same brand, then it means that it worth its name and price. So you see? Then 
I will go to the shop and confirm evidence of it‟s quality. But I would have 
started by considering the neighbours and what they are doing”.   
 
Evaluation of energy efficiency labels 
 
Current labels 
 
With respect to current or existing energy efficiency labels, the majority of 
participants responded that they have “never come across” energy efficiency labels 
and some participants indicated that they were “only hearing about” such labels “for 
the first time” in the focus group.   
 
The comment made by one by of the participants in the group summarized the 
general feeling of the group: 
 
“[Ever] since I have used electricity, this is the first time that I come across such 
labels” 
 
Other participants confused descriptions relating to the voltage of various appliances 
usually found at the back of the appliance and „appliance user information‟ with 
energy efficiency labels. 
 
Evaluating base labels 
 
After participants were asked to rate the labels, they were probed further on the 
content of the labels including their likes and dislikes, understanding and 
interpretation of the labels. 
 
Despite the group‟s general lack of knowledge on energy efficiency labels, the group 
was able to make useful contributions in the evaluation of the base-labels presented 
to participants. Participants were asked what they liked and disliked about the 
various labels shown to them. With respect to some of the labels, no comments were 
made.  
 
The group generally preferred label 2 because it “has beautiful colours” and as a 
result it was attractive.  
 
In respect of Label 4 some participants felt that “the appearance of this picture is 
unclear”. This suggested that the label failed to convey a message to them.  
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Label 5 (the green leaf) was not viewed positively by participants. Some felt the label 
is unclear and regarded it with suspicion. For example, a participant commented that 
the label shows that the appliance 
 
 “uses much electricity when you look at it … you could see it, its design 
frighten you. It shows that I can consume a lot of electricity”, and further that. 
“… it shows that it is not good, not usable…the fact that it‟s not straight [the 
cord] suggests that it‟s not user friendly” 
 
Participants also felt that “the appearance doesn‟t attract they eye”.   
 
With respect to Label 6, the participants felt that “the heading is written in an 
overseas language”. Furthermore, “it can be disturbing to a person who doesn‟t 
understand the language. He/she won‟t be enthusiastic to hear what it says because 
he/she won‟t be able to understand the language”. Participants also felt that the 
words used in the language of the labels should be written in plain language.  
 
General comments on the labels 
 
Label 5 generally received very extreme responses in that other participants in the 
group felt that it was “suspicious” whereas when it came to the overall rating of the 
labels it was said to be the “amazing” one (unless of course, it was said to be 
“amaizing” in a negative way). Labels 1, 2, 4 and 7 received most of the votes when it 
came to rating the labels on different qualities that were read out by the moderator 
from the Moderator‟s Topic Guide.  
 
When it came to the types of messages participants would like to see on a South 
African energy efficient label the participants felt that the design of the label and its 
colour scheme were more important to them than the wording. For example, one of 
the participants in this group said that: 
 
“we always have people like myself who cannot read. So if they can put such 
things, I can look and decide that in most cases the red one is not about 
something good. When you go at the red one you‟ll feel that it‟s there for 
danger. It‟s the same with robots, when they are green you could feel that you 
are safe. Even the electrical appliance can be safe if it‟s yellow but if it‟s red 
then it‟s not safe”. 
 
 
The colour-scheme seemed to be an important factor in shaping participants‟ label 
preferences. Participants seemed to prefer very bright colours. Typical sentiments 
and comments expressed by the group were:: “it is the yellow one” and “yes the 
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yellow one;  “even if you don‟t want to look at it, you would feel that this colour is 
opening your heart”;  “we are not considering the signs that are there. ..only the 
colours before considering those other things.” 
 
The main dislike expressed by participants generally on the base-labels concerned 
the issue of language. Participants felt that if energy efficiency labels were to be 
introduced on various appliances that meet energy efficiency standards, then “our 
language should be used”. 
 
Participants felt that there needed to be energy efficient educational awareness 
campaigns to educate ordinary consumers like themselves. These campaigns would 
be especially useful when energy efficiency labels are introduced. A high level of 
enthusiasm to learn more and be educated on environmental issues such as energy 
efficiency could be inferred from comments of some of the participants in this focus 
group. Sentiments such as this one emerged from the group:  
 
“what I can ask from the organisation that called us here is that I wish it could 
be possible that there can be a way so that even others can be shown how it 
works because we don‟t stay with them. But again those who are here, we 
should inform our neighbours and even the organisation itself, it should not get 
tired, it should always show us. Just like today, we have been taught 
something that we didn‟t know. So out of this lesson, when we come across 
those pictures we‟ll be able to consider and have some knowledge as to what 
is happening. So I would like to request that we should inform other people”. 
 
 
Most preferred labels: 
 
The moderator  asked participants which of the labels they preferred the most in 
terms of a number of criteria listed below: 
 
“looking at all the labels together, which of the labels were the most…” 
 
 
Attractive - Labels 1, 2 & 3 
Amazing - Label 5 
Motivating - all labels except label 5 
Understandable - Labels 1, 2, 4, 7 
Eye-catching - Labels 1, 2 and 3 
Difficult to read - Label 5 
Informative - Label 1 
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APPENDIX 1: TABLES 
Summary of Ratings: Rating form 1 
 
Participants were asked to rate each label on a number of criteria: 
1=not so good 
10= Excellent 
 
By income and total sample: Average rating of base labels for each for feature: 
 
Feature rated on: Label 
number 
Income group Overall score 
H L 
Eye-catching 3 7 9 8 
4 8 8 8 
7 7 8 8 
1 7 8 7 
2 7 7 7 
5 5 6 6 
6 5 6 6 
 
 
 
Feature rated on: Label 
number 
Income group Overall score 
H L 
Has Clear message 1 7 8 8 
3 8 8 8 
4 7 7 7 
7 7 6 6 
6 5 4 4 
2 5 4 4 
5 3 4 3 
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Feature rated on: Label 
number 
Income group Overall score 
H L 
Provides Information 1 7 8 8 
3 7 8 8 
4 8 8 8 
7 7 6 6 
2 5 5 5 
6 5 4 5 
5 3 4 3 
 
 
Feature rated on: Label 
number 
Income group Overall score 
H L 
Easy to read 1 7 8 8 
3 7 8 8 
4 7 8 8 
2 5 4 5 
6 5 4 5 
7 6 5 5 
5 3 4 3 
 
 
Feature rated on: Label 
number 
Income group Overall score 
H L 
Easy to understand 1 6 7 7 
3 7 7 7 
4 7 7 7 
7 6 5 5 
2 5 4 5 
6 5 4 5 
5 2 3 3 
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Summary of Ratings: Rating Form 2 
 
Participants were asked to rate each label on a number of criteria: 
1=Most important 
7= Least important 
 
By income and total sample: Average rating of base labels for each for feature: 
 
Feature rated on: Label 
number 
Income group Overall score 
H L 
Colour scheme 1 2 2 2 
3 2 3 2 
4 2 3 2 
2 2 3 2 
7 3 3 3 
6 4 4 4 
5 5 5 5 
 
Feature rated on: Label 
number 
Income group Overall score 
H L 
Symbols 1 2 2 2 
3 2 3 2 
4 2 3 3 
7 2 3 3 
2 3 4 4 
6 4 4 4 
5 5 6 6 
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Feature rated on: Label 
number 
Income group Overall score 
H L 
Organization of information 1 2 2 2 
3 2 3 2 
4 2 3 3 
7 2 3 3 
2 3 4 4 
6 4 5 4 
5 6 6 6 
 
 
Feature rated on: Label 
number 
Income group Overall score 
H L 
Format/Layout 1 2 3 2 
3 2 3 2 
4 2 4 3 
7 2 4 3 
2 3 4 4 
6 4 4 4 
5 6 6 6 
 
Feature rated on: Label 
number 
Income group Overall score 
H L 
Text 1 2 3 3 
3 2 3 3 
4 2 4 3 
7 3 3 3 
2 3 4 4 
6 3 5 4 
5 6 6 6 
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Feature rated on: Label 
number 
Income group Overall score 
H L 
Energy Efficiency Rating 1 2 2 2 
3 2 3 2 
4 2 3 3 
7 2 4 4 
2 3 4 4 
6 3 4 4 
5 6 6 6 
 
Feature rated on: Label 
number 
Income group Overall score 
H L 
Information content 1 2 2 2 
3 2 3 3 
4 2 3 3 
7 3 4 3 
6 3 4 4 
2 4 4 4 
5 6 6 6 
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APPENDIX 2: BASE LABELS 
 
 
Label 1 
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Label 2 
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Label 3 
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Label 4 
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Label 5 
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E F I C I E N C I A  E N E R G É T I C A
R e l a c i ó n  d e  E f i c i e n c i a  E n e rg é t i c a  (R E E )
d e t e rm i n a d a  c o m o  s e  e s t a b l e c e  e n  l a
NOM-021-E NER/S CFI/ECOL-2000
REE establecida en la norma en ( W/W )
REE de este aparato en ( W/W )
Ahorro de energía de este aparato
IMP ORTANTE
Marca: SUPER-IRIS T GV024R200B
1325 W
Model o:
Potenci a el éct ri ca: 3 500 WEfecto neto de enf ri ami ento:
2 , 4 9
0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%
Me nor
Ahorro
Ma y or
Ahorro
El  ahorro de energía efect i vo dependerá de l os hábi tos
de uso y l ocal i zaci ón del  aparato
Este aparato cumpl e con l os requi si tos de 
seguri dad al  usuari o y no daña l a capa de ozono
La et i queta no debe ret i rarse del  aparato
hasta que haya si do adqui ri do por el  consumi dor f i nal
RE E=
E fe c to  n e to  d e  e n fri a m i e n to  (W )
P o te n c i a  e l é c tri c a  (W )
Label 6 
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Label 7 
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APPENDIX 3: RECRUITMENT 
SCREENER 
 
 
 
 
 
 
Appliance Labeling Project 
        Recruitment Screener 
 
 
 
Good morning/afternoon/evening. My name is........................................................................, 
and I work for CASE, which stands for Community Agency for Social Enquiry. C A S E is a 
research institute based in Johannesburg and Cape Town and we are currently working on a 
study about household appliances and what people think about them. This study is strictly for 
research purposes only, and absolutely no sales effect is involved.  
 
The aim of this research is to obtain the opinions of consumers on energy efficient appliance 
labelling. This research will contribute to the development and improvement of a label design 
that is informational and easy for the South African consumers to understand. A further aim 
of the research is to identify appropriate messages and media for consumer advertising and 
outreach campaigns.    
 
May I ask you a few questions to see if you are among the group of people we are trying to 
reach? 
 
RESPONDENT NAME:    
ADDRESS:    
LOCATION:      
TELEPHONE NUMBER(H) :   (W)  
CELL NUMBER:   
DATE RECRUITED:    RECRUITED BY:    
CONFIRMED BY:     DATE CONFIRMED:    
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1. Do you, or any member of your immediate family own or work for...?: (CIRCLE 
APPROPRIATE CODES) 
 
 YES NO 
1 An advertising agency 1 (TERMINATE) 2 (CONTINUE) 
2 A marketing research company/firm 1 (TERMINATE) 2 (CONTINUE) 
3 A manufacturer/importer/distributor of 
household  appliances 
1 (TERMINATE) 2 (CONTINUE) 
4 A public relations company/firm 1 (TERMINATE) 2 (CONTINUE) 
5 A sales company 1 (TERMINATE) 2 (CONTINUE) 
6 A regulatory or energy related 
organization 
1 (TERMINATE) 2 (CONTINUE) 
First, I would like to ask you a few questions about your household.  
2. Do you have a home. If you do have a home, do you own or rent your home OR do you live with family 
OR do you live in residence provided by your or yoru spouse‟s/family employer (EG. Company 
house/flat/hostel, compound, backroom/quaters etc.)? 
 
 
  CIRCLE  
 Own 1            
 Rent 2 
       
 Live with 
family 
3 
           (CONTINUE) (RECRUIT A MIX PER  GROUP) 
 Live in 
residences 
provided by 
employer 
4 
                     
 Don‟t have 
a home/ or 
refused 
5 
                     (THANK AND TERMINATE) 
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3. How long have you owned or rented your home, OR lived with family, OR lived in residence 
provided by your/spouse‟s/ employer for?:  (READ LIST) 
  CIRCLE  
 Less than 3 years 1  
 3 to 9 years 2      RECRUIT A MIX PER GROUP     
 10 to 20 years 3    
 Rented  4  
4. Do you have electricity in your home/where you live?:  (READ LIST)  
  CIRCLE  
 Yes 1  
 No 2            (TERMINATE) 
5. If so, what do you use your electricity for? 
  CIRCLE  
Lights 1             
Cooking, cleaning etc. 2          
Power large household electrical 
appliance eg. Fridges/freezers, geysers, 
air conditioners/fans etc. 
3  
I don‟t use it 4             (TERMINATE) 
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6. Which of the following statements reflects your involvement in purchasing household 
electrical appliances such as large kitchen appliances for your home [eg. fridge/freezers; 
stoves, geysers/water boilers; air conditioners etc.?  (READ LIST) 
  
CIRCLE 
 
 You are primarily responsible for 
purchasing these types of household 
appliances 
 
 
1 (CONTINUE) 
 You share the responsibility equally for 
purchasing these types of household 
appliances 
 
 
2 
 Someone else is responsible for 
purchasing large household 
appliances 
 
 
3 (ASK TO SPEAK TO THE PERSON 
MOST RESPONSIBLE FOR 
PURCHASING LARGE HOUSEHOLD 
APPLIANCES – IF THE MOST 
RESPONSIBLE PERSON IS 
INACCESSIBLE THANK AND 
TERMINATE) 
7. Now, thinking about large household electrical appliances, have you purchased any of the 
following in the last year (12 months)?  (READ LIST) 
  CIRCLE ONE PER ROW 
  
Yes No D/K 
 Refrigerator 1 2     3 
 Individual room air conditioning unit  1 2     3 
 Freezer 1 2     3 
 Tank water heater/Geyser 1 2     3 
 Heater 1 2     3 
    Other large household electrical appliance. 
Please specify.  
 
1 2 
 
     3 
   
(IF AT LEAST ONE 
CODE 1 CIRCLED, 
RECRUIT A MIX OF 
PER GROUP AND 
SKIP TO Q.9) 
 
(IF NO OR DON’T KNOW 
TO ALL, 
CONTINUE WITH Q.8) 
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8. Are you currently shopping for and likely to buy any of the following appliances in the next 
year (12months)? (READ LIST) 
  CIRCLE ONE PER ROW 
  
Yes  No Don’t 
Know 
 Refrigerator 1  2 3 
 Individual room air conditioning unit 1  2 3 
 Freezer 1  2 3 
 Tank water heater/geyser 1  2 3 
 Other large household electrical 
appliance. Please specify.  
----------------------------------- 
1  2 3 
   
(AT LEAST ONE CODE 1 
MUST BE CIRCLED TO 
CONTINUE.  IF NOT, THEN 
THANK AND TERMINATE. 
 
(IF NO OR DON‟T 
KNOW, THANK AND 
TERMINATE) 
    
Now I want to ask you about your overall household income. This includes your income from your 
formal employment and all the other sources of income including for e.g., business, grants, 
maintenance etc. 
9. Which of the following categories includes your total family income per month?:  (READ 
LIST)  
  
CIRCLE 
 
 R895 - up to R2289 1   (RECRUIT FOR LOW/MEDIUM 
INCOME GROUP) 
 R3 731 – up to R13 406 2 
  (RECRUIT FOR HIGH INCOME 
GROUPS) 
(DO NOT 
READ) 
Refused 3     (THANK AND TERMINATE) 
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10. And, which of the following categories includes the last grade of school you completed?  
(READ LIST. RECRUIT A MIX OF CATEGORIES) 
  
CIRCLE 
 
 Some Primary School education 
1 
 
 Some Senior Secondary School education 
2 
 
 Completed Senior Secondary School 
3 
 
 Vocational/Technical School (eg. Sewing, typing, 
building, plumbing, Motor Mechanic, electrician 
etc) 
4 
 
 Some Tertiary education 
5 
 
 Completed tertiary education 
6 
 
 Post graduate studies 
7 
 
 No formal education but can read or write 
8 
 
OR No formal education and cannot read or write 
9 
 
(DO NOT 
READ) 
Refused 
10 
 
TERMINA
TE 
11. Are you:  (READ LIST) 
  
CIRCLE 
 
 Single 
1 
 
 Married or partnered 
2 
 
OR Divorced, separated or widowed 
3 
 
(DO NOT 
READ) 
Refused 
4 
 TERMINATE 
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12. Do you have any children under the age of 18 living at home?  
  
CIRCLE  
 Yes 
1  
 No 
2  
 Don‟t know 
3  
13. Are you:  (READ LIST) 
  
CIRCLE 
 
 Employed full-time 
1 
 
 Employed part-time 
2 
 Self employed (own business 
etc.) 
3 
            (CONTINUE) 
 A full-time student but a 
decision/equal decision maker 
in household 
 
 
 Retired/have pension 
fund/receiving 
grants/maintenance 
5 
         
 Unemployed but decision/equal 
decision maker in household 
6 
 
 Fultime student or Unemployed 
and not decision/equal decision 
maker in household 
7 TERMINATE 
 Retired and not having pension 
fund/receiving 
grants/maintenance 
8 TERMINATE 
14. If employed, what is your occupation?  Please describe  
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 15. Have you ever participated in a market research discussion group before? 
  
CIRCLE 
 
 Yes 
1 
(CONTINUE) 
 No 
2 
(SKIP TO INVITATION) 
16. How long ago was the last market research discussion group you participated in?  (DO NOT 
READ) 
  
CIRCLE 
 
 Within the past 6 months 
1 
(THANK AND TERMINATE) 
 More than 6 months ago 
2 
(CONTINUE) 
17. RECRUITER:  CIRCLE GENDER 
 CIRCLE 
Female 1 
Male 2 
 
 
18. Thank you very much. We are conducting a focus group discussion which we would like to invite 
you to participate in on …………….  [..…day,] …………. 2003 at ……………………………... Will 
you be able to attend? (CIRCLE APPROPRIATE BOX) 
    
  
 CIRCLE 
YES 1 
NO 2 
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19. (IF “YES TO Q. 18) Please give us your contact address. [PLEASE BE SURE THAT YOU 
WILL BE ABLE TO   LOCATE RESPONDENT‟S HOME OR OFFICE, IF THAT IS WHERE 
THEY WILL BE AT THE TIME] 
      
GROU
P 
     LSM DATE TIME      LOCATION SEX 
1 Low/Medium     
2 High     
 
 
 
Respondent has been selected as a participant in group...……….................. 
 
Date..............................................     Time…………….........…….................... 
 
Recruiter..........................................................………………….......................  
 
Please fill in the appropriate date and time and give to respondent 
 
---------------------------------------------------------------------------------------------------------------------------
---------- 
 
INVITATION  
(THIS HAND DELIVERED INVITATION SHOULD BE BROUGHT ALONG ON THE DAY 
OF THE DISCUSSION) 
You are invited to participate in a discussion at the …………………………………………………… 
On  ..........................................................………...at ..................................................................……… 
There will be about 10 people in all. Refreshments will be served during the discussion. 
We will arrange for transportation to convey you to the venue thirty minutes before time. 
We look forward to a fruitful discussion with you. 
Thank you 
 
 
 
……………………………… 
Sibnature of Recruiter 
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APPENDIX 4: PARTICIPANTS  
REGISTRATION  SHEET 
 
 
 
      
 
 
Name of participant:  
 
Date: 
 
Address:__________________________________________________
__________________________________________________________
____________________________________ 
 
Tel. Number: H: 
            W: 
Province (circle the correct number) 
Gauteng 1 
KwaZulu Natal 2 
Cape 3 
Limpopo 4 
Language  
Income Group 
Low/Medium 1 
High 2 
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Gender 
Male 
1 
Female 2 
 
Electrical appliance decision making? 
Primarily responsible for purchasing 
appliances 
1 
Share responsibility with someone for 
the purchase of appliances 
2 
 
Have electricity? 
Yes 1 
No 2 
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APPENDIX 5: MODERATOR’S TOPIC 
GUIDE 
 
 
 
 
 
 
           Appliance Labeling Project 
             Moderator’s Topic Guide 
 
 
 
DATE:  
 
LOCATION: KZN, LIMPOPO, GAUTENG AND CAPE 
 
TOPIC: Energy Efficiency Label Evaluation  
 
 
Ground Rules (5 minutes) 
 
 Audio taping and why (refer to  moderator‟s notes) 
 Talk one at a time  
 Articulate loudly enough to be heard 
 Avoid side conversations  
 Mirror and observes (if any) 
 Avoid peer pressure 
 Be candid 
 No right or wrong answers 
 Need to hear from everyone  
 
Introduction (5 minutes) 
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 Who am I (refer to moderator notes)  
 What I do 
 
Respondent Introductions (10 minutes)  
 
Tell us: 
 
 Your name 
 Family status  
 Area of residence 
 
Examine Appliance Shopping Behavior (10 minutes) 
 
 When making an appliance purchase, what features do you consider? 
 Do you make any product comparisons in your shopping for the appliance? 
- Note to moderator –probe for:  
- prices 
- Design 
- energy use 
- explain purpose and what did they compare- 
- if no, reasons for not doing so 
  
Note to moderator: Identify and prioritize what criteria are considered important when 
purchasing/evaluating household electrical appliances. 
 
 What are the important factors that you take into consideration when you go out to 
purchase/evaluate an electrical appliance? 
 
Moderator prompt if no initial spontaneous answers are initially given: [Moderator must 
ask for show of hands for each of the following qualities. Note taker to record the 
number of responses per quality]: 
- Appearance /design  
- Durability 
- Performance / Functionality 
- Brand name  
- Reputation of manufacture 
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- Service 
- Price 
- Guarantee / Warrantees  
- Energy use  
- Other – specify. 
• From the above list of qualities, which are the top three features that you consider most 
important when making an appliance purchase decision? 
 [Moderator to read the above list of qualities/features to evaluate which ones the 
respondents regard as the first top three] 
 
MODERATOR NOTE: IF ENERGY USE NOT MENTIONED IN THE TOP 
THREE, PROBE FOR IT 
 What about the energy efficiency of the appliance? 
 
 If you purchase an electrical appliance, or are planning to purchase one, where have you, 
or would you, get the information from on the appliance that you have purchase or plan to 
purchase before you decide to purchase.  
 
 
Moderator prompt: 
- Recommendations from people – who? 
- Consumer Reports (e.g. From consumer advice bureaus etc.),  
- Internet – identify sites, etc.) 
 
 How important is energy use in relation to other issues when making a decision to 
purchase a household electrical appliance? 
 
 
Evaluation of the Various Appliances on Energy Consumption  (15 minutes) 
 
 Have you ever thought about the energy use of various household electrical appliances? 
 
 Have you thought about what it costs you to operate various electrical appliances monthly 
in lieu of your electrical bill? 
 
 How, do you/can you find out about the energy use of various appliances? 
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 Which of the following resources are used to inform shoppers of the energy use of various 
household electrical appliances? 
  
- Salesperson 
- Labels – identify /describe them visually, content/information provided, usefulness, 
etc. 
- Product literature (e.g. information on the electrical appliance that you purchase) 
- Advertisements from manufacturers 
- Experiences of friends, family or other people 
- Other – specify 
Moderator must probe for: 
- What sort of information is received,  
- How does the …………………help you in attaining information about the energy use of 
the various appliances, 
- when is the information received? 
Moderator must prompt: at the time of the purchase; before the purchase; or when the 
product is already home. 
 
 If energy use or operational costs were a criterion/feature to consider when 
purchasing an electrical appliance, what kinds of information would you 
want/need to know to help you make appliance purchase decisions based on 
energy use? 
 
Moderator prompt: written information; symbols; power rating etc. 
 
 
INTRODUCTION OF THE CONCEPTS OF THE NEW LABEL 
 
 
Note to Moderator: Evaluate labels as a resource for energy information 
- Determine if participants make use of labels and, if so how and under what 
circumstance; and, if not why not? 
- Ask respondents to describe what, if anything, they recall about the energy labels they 
see on appliances 
 
Note to moderator: If people have responded yes to the question on whether they have 
seen energy labels, probe for responses on the next four questions. 
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If respondents have seen any energy labels, ask: 
- What respondents like/dislike about the current labels 
- If the labels that they have seen have a clear message  
- If the information on the labels is useful and helps them make a purchase decision 
based on energy use and how it helps 
 
- Whether or not the labels are easy or difficult to notice, read, understand and use to 
make appliance purchase decision. 
 
 
Obtain Reactions to Alternative Energy Guide Labels - (1hour) 
 
Note Moderator: Label rating forms must first be handed out to participants. 
Energy Efficiency labels must then be shown one after the other to participants and they 
must evaluate the labels independently without discussing the labels with each other.   
 
 Ask participants to record on the label-rating forms which label: 
- Is most visually eye-catching 
 
- Has a clear message – Explain - Probe 
 
- provides useful information that is useful in determining whether or not to purchase 
the appliance based on energy issues (specify information) 
 
- Is easy to read – Explain – Probe 
 
- Is easy to understand? 
 
 
 Moderator to ask respondents the following questions: 
 
- What the respondents like about each label 
- What respondents dislike about each label 
- Respondents‟ interpretations/understanding of what the information on each label 
means to them 
 
- How would you improve each label to make it more acceptable to you? 
- Additions 
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- Deductions 
- Combinations 
 
Note to moderator: Participants must be given the second rating sheet. Ask the 
participants to rate the labels on the scale of 1 – 7 in terms of the features listed below: 
 
 Evaluate each label on specific features including visual appeal, organisation of information 
or format/layout, content, ease of reading, etc. Probe on : 
 
- The different colour scheme 
- Symbols 
- Organisation of information  
- Format/layout 
- Text – size, easy to read 
- Technical content 
- EER (Energy Efficiency Rating) 
- Operating cost 
- Energy consumption 
- BTUs / kw/hr (year/month/day) 
 
Note to moderators: For each label probe for information on the specific content of the 
label using the following themes: 
 
- What do you think of the statement written on the label, does it help you in your 
evaluation of the product before buying? – how so/why not 
 
- Determine if the statement strongly, somewhat or hardly motivates consumers like 
themselves to purchase a more energy efficient product 
 
- Discuss preferences regarding ways to communicate energy information (e.g., 
operating costs, energy efficiency data, energy savings, ) 
 
- Determine if the statement strongly, somewhat or hardly motivate consumers like 
themselves to purchase a more energy efficient product 
 
- Which one makes you think of saving money? 
 
- Which one makes you think about being environmentally responsible? 
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 Note to moderator: Ask respondents 
 What type of information/message would motivate consumers like themselves to 
purchase appliances that use less energy/are more energy efficient 
Probe for: eg. General messages 
“this appliance is energy efficient”,   
   “this appliance consumes less electricity” 
   More specific messages 
“this appliances consumes only 15Kw/h of electricity per month” 
   “this appliance uses only 180kw/h of electricity per year” 
“this appliance uses only 25kw/h of electricity and 180kw/h of 
electricity per year” 
Mixture 
“this appliances is energy efficient and uses only 15kw/h of electricity 
per month” 
“this appliance is energy efficient and uses only 15kw/h of electricity 
per month and 180kw/h of electricity per year” 
 
False Close (15 minute) 
 
Note to moderators: Moderators to refer to Instruction Sheet for this task. Ask 
respondents to design the ideal Energy Guide Label while moderator goes to back 
room for additional questions (consultation). 
 
Obtain Reactions to All Base Labels 
 
NOTE TO MODERATOR: Display all base labels and ask participants to respond to a 
series of questions on the following attributes (by a show of hands) 
 
 (Label 1 OR Label 2 OR Label 3 OR Label 4 OR Label 5) 
 
  
 Which of all these labels…? 
 
- Is Attractive 
- Is Credible  
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- Is Motivating 
- Is Understandable  
- Is Eye-catching 
- Is Easy to read 
- Is difficult to read 
- Has the type of information needed to make an energy efficient purchase 
decision  
- Has graphics that effectively communicates the energy efficiency of the 
appliance. 
- None of the above 
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83 APPENDIX 6: LABEL RATING SHEET 
APPENDIX 6: LABEL RATING SHEET  
 
Appliance Labelling Project 
Label Rating Form 1 
 
   
For each label rate on the scal of 1-10: 
1 = Not so good 
10=Excellent  
(PLEASE USE COSS (X) IN APPROPRIATE BOX) 
 
 
1 = Not so good 
  10=Excellent 
 
 
 
LABEL 1                       Rating 
 1 2 3 4 5 6 7 8 9 10 
Is eye-catching           
Has clear message           
Provides useful information           
Is easy to read           
Is easy to understand           
LABEL 2                       Rating 
 1 2 3 4 5 6 7 8 9 10 
Is eye-catching           
Has clear message           
Provides useful information           
Is easy to read           
Is easy to understand           
C A S E RESEARCH FOR AED                                                                                     LABELLING DESIGN FOR THE SOUTH AFRICAN  
 
 APPLIANCE LABELLING AND STANDARDS PROGRAMME 
 
 
84 APPENDIX 6: LABEL RATING SHEET 
 
 
1 = Not so good 
  10=Excellent 
 
1 = Not so good 
  10=Excellent  
 
 
 
 
LABEL 3                       Rating 
 1 2 3 4 5 6 7 8 9 10 
Is eye-catching           
Has clear message           
Provides useful information           
Is easy to read           
Is easy to understand           
LABEL 4                       Rating 
 1 2 3 4 5 6 7 8 9 10 
Is eye-catching           
Has clear message           
Provides useful information           
Is easy to read           
Is easy to understand           
LABEL 5                       Rating 
 1 2 3 4 5 6 7 8 9 10 
Is eye-catching           
Has clear message           
Provides useful information           
Is easy to read           
Is easy to understand           
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1 = Not so good 
  10=Excellent  
 
 
1 = Not so good 
  10=Excellent 
 
 
 
 
 
 
 
 
 
 
 
LABEL 6                       Rating 
 1 2 3 4 5 6 7 8 9 10 
Is eye-catching           
Has clear message           
Provides useful information           
Is easy to read           
Is easy to understand           
LABEL 7                       Rating 
 1 2 3 4 5 6 7 8 9 10 
Is eye-catching           
Has clear message           
Provides useful information           
Is easy to read           
Is easy to understand           
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Appliance Labelling Project 
Label Rating Form 2 
 
For each label, rate on the scale of 1-7: 
1 = Most important 
7= Least important 
(PLEASE USE CROSS (X) IN APPROPRIATE BOX) 
 
 
1 = Most important 
7= Least important 
(PLEASE USE CROSS (X) IN APPROPRIATE BOX) 
 
 
 
 
Label 1 Rate  
 1 2 3 4 5 6 7 
Colour scheme        
Symbols        
Organization of Information        
Format/Layout        
Text        
Energy Efficiency Rating        
Information Content        
Label 2 Rate  
 1 2 3 4 5 6 7 
Colour scheme        
Symbols        
Organization of Information        
Format/Layout        
Text        
Energy Efficiency Rating        
Information Content        
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1 = Most important 
7= Least important 
(PLEASE USE CROSS (X) IN APPROPRIATE BOX) 
 
 
 
1 = Most important 
7= Least important 
 
 
 
              
 
 
 
Label 3 Rate  
 1 2 3 4 5 6 7 
Colour scheme        
Symbols        
Organization of Information        
Format/Layout        
Text        
Energy Efficiency Rating        
Information Content        
Label 4 Rate  
 1 2 3 4 5 6 7 
Colour scheme        
Symbols        
Organization of Information        
Format/Layout        
Text        
Energy Efficiency Rating        
Information Content        
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(Please use cross in appropriate box) 
1 = Most important 
7= Least important 
(PLEASE USE CROSS (X) IN APPROPRIATE BOX) 
 
 
1 = Most important 
7= Least important 
(PLEASE USE CROSS (X) IN APPROPRIATE BOX) 
 
 
 
 
 
 
 
 
Label 5 Rate  
 1 2 3 4 5 6 7 
Colour scheme        
Symbols        
Organization of Information        
Format/Layout        
Text        
Energy Efficiency Rating        
Information Content        
Label 6 Rate  
 1 2 3 4 5 6 7 
Colour scheme        
Symbols        
Organization of Information        
Format/Layout        
Text        
Energy Efficiency Rating        
Information Content        
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1 = Most important 
7= Least important 
(PLEASE USE CROSS (X) IN APPROPRIATE BOX) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Label 7 Rate  
 1 2 3 4 5 6 7 
Colour scheme        
Symbols        
Organization of Information        
Format/Layout        
Text        
Energy Efficiency Rating        
Information Content        
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